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View Network Affiliates and Network Dayparts

Click icons on the RADAR 94 Desktop to see two new PDF reports, Network
Affiliates and Network Reportable Dayparts.

* The Network Affiliates .1s -
report includes a list of :{-11].1: @ Network Affiliated Stations
affiliates for each RADAR RADAR 94 - September 2007
network in station call letter ABC Advantage Radio Network
order, including city and STATION  CITY STATE
state. ramn me  aenrrro e

+ The Network Reportable Dayparts report j
includes a list of all 49 dayparts for each LLULLY Daypart Report
network and shows the number of broadcasts R ale poptember 2007 xBd
in each daypart. If the number is zero (0), that
means there are no broadcasts in the daypart DAYPART BROADCASTS
for that network. MONDAY-STINDAY

Tip: Use the Bookmarks on the left side of the screen to go directly to a
particular network.
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When would | use
SOS?

SOS is the RADAR network reach
optimizer. Use it to produce sched-
ules that maximize the number of

) persons reached by a schedule, or
Version 12.0 Minimize the costs required for a
specified reach.

Planners might use SOS to suggest more efficient ways to spend an ad
budget or achieve a given reach. As an advertising agency user said: “Use
SOS when you know the number of GRPs, but not the networks.”

To run SOS, you enter

» Parts or Spots,
* A demographic target,

* Whether your objective is to maximize reach or to enter a specific reach,
and

* Whether your constraint is a budget limit or a gross ratings points limit.
» Then save your specs and run the optimization.

SOS will recommend the number of Networks and Units necessary to reach
your goals. After optimizing, click the View button to see a Reach and
Frequency report and the Next button to see a breakout by each part or
each spot.

Tip: Use the SOS Tools menu to transfer the optimized results to Parts or
Spots for more reports.

What'’s the Desktop Specs Manual for?

The RADAR Specification manual

provides descriptions of the options
P C 201

available in each of the RADAR PC2010
applications. It’s a useful tool for learning
about the RADAR software.
RADIO’S ALL DIMENSION AUDIENCE RESEARCH

It includes Getting Started and Follow the
Numbers instructions for several of the
RADAR PC 2010 applications:

Specification Manual

» Targets September 2007

e Parts

* Market-by-Market

» Population Estimates report—in Scan
or Scan-One

* RADAR Plus Data Input wizard
* SOS Optimizer

Tip: The Specs manual is in a PDF file for easy printing.
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