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Why Is There a Change in PPM Target
Rating Points (TRPs) vs. Diary TRPs¢

We have changed our measurement methodology. Different measurement methodologies can and do
produce different results. For example, each of the following describes the same quantity:

¢ 62 miles per hour = 100 kilometers per hour
* 32 degrees Fahrenheit = 0 degrees Celsius
* A 10K race = 6.2 miles

In the case of radio, the same-sized audience may be described with a 1.0 rating using the Diary scale
and a 0.7 rating using the PPM™ scale. Therefore, you may see that 100 Diary TRPs = 70 PPM TRPs. The
results you get (store visits, product sold, change in brand impression) with your normal schedule will be
the same regardless of the scale we use to describe the audience.

The bottom line: The results are the same regardless of the measurement system. We are using a new
measurement scale that enhances confidence in the ratings.

Portable People Meter TRP Conversion Table

. Here's how to adjust the ratings
Seattle-Tacoma: Top 20 Stations using the Portable People Meter™:

. Mon-Sun Mon-Fri Mon-Fri Mon-Fri Mon-Fri  Sat-Sun 1. Using the demo and daypart
Demographic ) : i ; > ' - Using ypart,
grap G6A12M 6A10A 10A-3P 3P7P  7P12M 6A12M o4 with Diary TRPs. Example

P12+ 0.89 0.83 095 091 114 110  (25-54 Men, Mon-Fri 10A-3P):
1217 Teens 098 098 217 095 079 117  Startwith 100 TRPs (orinsert the
TRPs you need for this demo).
18-34 Women 0.74 061 067 082 085 096 . .
2. Multiply that figure by the
Men 0.94 0.89 0.87 097 1.24 0.94 appropriate conversion figure
Persons 0.80 0.9 073 085 106 100 fromthe table. Multiply by 0.98
(obtained from the chart).
18-49 Women 0.88 0.69 083 093 116 107
3. The resulting figure is your
Men 097 084 110 093 110 131 PPM target rating point. The
Persons 093 075 090 096 120 114  resultis 98 PPMtarget ratings
points equal 100 Diary target
25-54 Women 095 076 OQO 1 OO 1 37 1 20 ratings points for this daypart,
Men 099 082 098 098 125 130  demoandmarket.

Persons 097 082 09 09/ 130 1.28

For each demo and daypart, the Top 20 PPM stations were selected from the April/May/June 2009 — 1T You’d like additional
PPM survey period. The Top 20 stations’ AQH rating was derived and then divided by the same
Top 20 stations’ AQH rating from the Winter 2009 Diary survey period.

== | copies of any of the
conversion charts,
download electronic versions from
www.arbitron.com/mediaplan.

PPM ratings are based on audience
estimates and are the opinion of Arbitron
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