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QuaLITAP'S Shopped vs Purchased Report
Step 1: Click on the Q-Reports button

C-Reportz

Step 2: Click on the button to select Shopped vs Purchased Report
Shoppad vs Purchazad

Shopped vs Purchased

Market/Survey DALLAS-FT. WORTH Release 2 2007
. Sep06-Augd7 Scarborough
Step 3: Use the criteria button to ) =

Metro 5 i A
select who you want to target. By e By P
Often you will choose your

. . Critari "Wha" you want to terget.
station to find out where your ;’ :

listeners shopped and

purchased! Do ‘ Adults 18+

Estimates Fersons Shopped
Tip: Leave Geography, Demo, 4‘ ‘F‘mn;f-"umhand
Estimates as the default. You can Report Title: |

change them later if needed.

Categories Department Storss {mo)
lothing Stores (3maos)
Carpet/floor covering Stores (yr)
Furniture/'matiress Stores (yr)

T e tores with large spplinces (yr)
Shopped vs Purchased - ; e 2
——— Stores with Audio/video eguipment
Shopped vs Purchased Selections ] Hardwara/Software storas (yr)
Availzble Categories Include
Carpat/fioor covering Stores (yr) Department Stores (mo)

Clothing Stores (3mas)

Fumniture/matiress Stores (yr}
Hardware/Saftware stores (yr) hod
Stores with Audio/video equipment (yr)

Stores with hardware/paint/lawnigrdn items (yr) Delete

Storas with large applincas (yr)

Step 4: Use the “Categories”
button at the bottom to select one
or several retail categories to
examine.

Step 5: To run report click on OK

QUALITAP™ Shopped vs Purchased

_—mm-w no _ DALLAS-FT. WORTH - Releasa I 2007 Sepd§-Ang07 Scarborough
Dualitative Criteria: | Adulis 18+
Telro Survey
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