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241 Million Americans Listen to
Radio Each Week

of everyone

in this country
listening to
radio each
week.

Radio continues to be vital to millions,
which is why its audience has remained
consistently high year in and year out.
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Radio Reaches Millions of Consumers
in Every Key Buying Demo

Each week across America, radio is heard by:

127 million

ADULTS 18-49
ADULTS 25-54 —

66 milliof

ADULTS 35-54
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Radio Reaches Millions of

Ethnic Listeners 36 million

Each week radio reaches... That ,SH'SPO“'CS
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Consumers Spend Billions of
Hours Listening to Radio

American consumers listen
to radio for more than

blll"‘ n heu
each month

With an ever-growing number of A
media choices, Americans’ preference v
for and reliance on the radio has

endured year after year.
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Consumers Tune fo Radio During
Prlme Shopplng Hours

Almost all radio listening happens
when consumers are out and
about and ready to shop, eat
and be entertained.

You can reach

90"

of American consumers
on the radio between 6AM and
/PM during the work week.
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Radlo s America’s Daily Companlon

P

a of Americans tune in
A to radio each day
f / for'an average of

2 hours and

15 minutes
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People Who Listen to a Lot of Radio
Are Tech Savvy Consumers

%

own a cell phone

%

access the Internet

o
own a HDTV
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Radio Reaches Consumers
Right Before They Buy

of people who made a
purchase within the past

24 hours listened to Y.
radio 30 minutes before

their last purchase
g == /”;
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Radio Delivers a Consistently
Big and Valuable Audience

Radio reaches consumers
each week.

People spend 14.6 billion hours listening
to radio each month.

Radio reaches 90% of consumers
during prime shopping hours.

Consumers who listen to a lot of radio
are

ARBITRON For more details on how radio reaches American consumers, visit
i www.arbitron.com/radiotoday
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