
Grow Your Station’s Revenue 
Through the Use of Local  
Market Consumer Information

Did you know that you have access to a wealth 
of powerful information on the purchasing habits 
and demographic profile of your audience? It’s 
true! Qualitative Diary Service information is  
a standard part of Arbitron data in all non-Scar-
borough-measured markets and is accessible via 
QualiTapSM and Maximi$er® software.

Information that helps you get beyond  
the ranker
With Qualitative Diary data, you can paint a fuller 
picture of your audience and get beyond the 
standard ranker. The Qualitative Diary Service 
includes 27 questions to help you open doors and 
capture the attention of advertisers. The informa-
tion covers demographics, purchase intentions, 
media usage, recreation habits and more. 

Big update for the Fall 2008 survey
In the fast-changing media landscape, relevant 
information is critical to your success. For the 
Fall 2008 survey, the Qualitative Diary questions 
have undergone a significant update.  
Changes include the addition of four  
brand-new questions and revisions to  
nine existing questions. 

Show advertisers why they need  
to reach your listeners
The update helps ensure that your station is 
equipped with the information that cuts through 
with buyers. You can use the information in the 
Qualitative Diary Service to show advertisers 
that your listeners:

•	Plan to go shopping for a new minivan.

•	Spend a lot of money on the Internet.

•	Are a good target for political advertising.

•	Enjoy visiting casinos. 

continued...

New: Significant Update 
to Qualitative Diary  
Service Questions for  
the Fall 2008 Survey 
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S ignificant           U pdat    e  t o  Q ualitati        v e  D iary     Q u e sti   o ns

What is in the Qualitative Diary Service?
Here’s an overview of what you’ll find in  
the Qualitative Diary Service about your  
audience—and your competitor’s:

Demographic information:
•	Age

•	Gender

•	Income (updated)

•	Education

•	Presence of children

•	Ethnicity

•	Political affiliation (just added)

•	Employment

•	Commuting information, including workplace 
zip code

Media habits:
•	Newspaper readership, print and online

•	Local TV news viewership

•	Cable TV viewership, including 27 national 
channels

•	Internet usage (updated)

Purchases and entertainment:
•	Online purchases (just added)

•	Grocery purchases (updated)

•	Beer/wine/liquor consumption (updated)

•	Restaurant visits

•	Sports event attendance

•	Casino visits

•	Retail purchases, by store category 

Purchase intentions:
•	Real estate purchase intentions (just added)

•	Automobile purchase intentions (updated)

•	Major household items purchase  
intentions (updated)

•	Electronic equipment purchase  
intentions (updated)


