ARBITRON

PrintPluse 8.0 XL

Powerful. Dynamic. Smarter Than Ever.

PrintPlus 8.0 XL makes print buying easier than
ever, with new capabilities and features designed
to maximize your efficiency.
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Track Your Contractual Obligations

PrintPlus 8.0 XL allows you to create multiple
contracts for your advertisers. For each vendor
contract, you can keep up to date with:

* Amount of contracted space

* Amount of space used to %8 Vendor: Test Press

PrintPlus 8.0 XL gives you the flexibility to set up
alerts to notify you when you are within range of
additional discount levels or not meeting contrac-
tual obligations.

Establish Multiple Rate Cards

PrintPlus 8.0 XL allows you to create multiple
rate cards so you can have a complete library of
all rate structures for each vendor. You can create
rate cards for zones, publication sections and
much more. Rate cards can be developed on
different pricing structures to include:

e Column inches

¢ Frequency

e Lines

* Pages

* Revenue

¢ Inserts by frequency, quantity and revenue

For each rate card, you can specify discounts and
premiums, as well as an individual “pickup”
statement to be used with PrintPlus 8.0 XL's new
“business intelligence.”
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Implement Business Intelligence

No more having to manually keep up with the
number of insertions that qualify for a pickup.
Based upon your defined pickup statement,
PrintPlus 8.0 XL provides you with the capability
to recommend pickup discounts when placing
insertion lines. It's as simple as a click to accept
the recommendations on your screen. At the
same time, you can select premium and
discounts for each insertion line and have the
system quickly calculate your new cost.

A PrintPlus - Campaign: QA TEST (1/1/2007 to 2/28/2007) - Advertiser: Indy Candy - [Orders - Vendor: Test Press]
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Import Up-to-Date Vendor Information

Arbitron has partnered with Mediaspace
Solutions and PrecisionTrak software to stream-
line keeping your vendor database up to date.

With a subscription to Mediaspace Solutions/
PrecisionTrak, you'll have access to download
vendors from each PSA. This file can quickly be
imported into PrintPlus 8.0 XL, allowing you
access to the latest vendor information, such as
addresses, contacts and circulation estimates.
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£ Cupcakes Etc. 155 $34,348.00) $29,195.80
o Print 7 $7,488.00  $6,364.80
& [Unknown Print Market] T4 $7,488.00 $6,364.80

e Fall Flavors Print - Oct-Nov06 7 $7,488.000 $6,364.80

= Big Apple Times 7 $7,488.00  $6,364.80

Fri 1 $1,206.00 $1,025.10

Mon 2 $1,458.000 $1,239.30

= Sun 4 $4,824.000 $4,100.40

6 Columns by 6 Inches Black and White 4 $4,824.000 $4,100.40

= Radio 148 $26,860.00 $22,831.00
BIRMINGHAM 8 $100.00 $85.00
ENEW YORK 140 $26,760.00 $22746.00
Fall Flavors & Designs 65 $13,355.00] $11,351.75

e Holiday Bake Sale Nov-Dec06 75 $13,405.00) $11,394.25
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with SmartPlus® and your
print campaign created with PrintPlus into
comprehensive customizable reports.

¢ Create roll-ups of your advertiser campaigns,
markets, media and more

* Review expenditures and deliveries across
media and vendors for negotiation purposes

* Prepare broadcast and print combined
campaign summaries for your clients

Contact Your Arbitron Representative

for More Details

We'll be happy to schedule a live demo and
provide sample reports to show you just
how powerful and dynamic PrintPlus 8.0
XL (and you!) can be.

www.arbitron.com
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