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Pittsburgh, PAPittsburgh, PA
Preparing for PPMPreparing for PPMTMTM
How Will PPM Affect the Market?

Presented by:
Dr. Ed Cohen, VP of Research Policy and Communication
Jon Miller, National PPM Account Manager

Arbitron Inc.
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TodayToday’’s Agendas Agenda
§How the PPM works
§Diary vs. PPM
§Sample review
§ June PPM data preview
§Market ratings and analysis
§Diary to PPM Conversion
§Detailed listening
§Q&A session

The PPM ratings are based on audience estimates and are the opinion of Arbitron and should not be relied on 
for precise accuracy or precise representativeness of a demographic or radio market.
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When Does PPM Come to Pittsburgh?When Does PPM Come to Pittsburgh?

§§ Spring 2009 was the final Diary survey in Spring 2009 was the final Diary survey in 
PittsburghPittsburgh

§§ July PreJuly Pre--Currency PPM began measuring June Currency PPM began measuring June 
25th25th

§§ First monthFirst month’’s data is scheduled to be available s data is scheduled to be available 
August 14August 14
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What is the PPM?What is the PPM?
(Portable People (Portable People MeterMeterTMTM))
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The PPM Hardware

Encoder: Encodes the audio 
signal every five seconds with 
station information and time 
stamp.

Recharger: PPM is “docked”
at night for charging; sends 
information to data collector.

PPM: Device worn 
by panelist, aged 6+, 
to capture the 
codes.

Data collector:
Sends data to 
Arbitron nightly.

Radio Station

Home
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Each Panelist Gets Their Own 
Device and Installs It On Their Own

Household Package Instructions
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Carry Accessories
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More Motion = More Incentives
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How Diary and PPM DifferHow Diary and PPM Differ
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AQH
Rating

The Basic Metrics of Arbitron Aren’t 
Changing, Only the Measurement Device
CumeCume — the number of different listeners for a radio 
station
Time Spent ListeningTime Spent Listening — average amount of time a 
person listens to a station 
These two elements create the Average Quarter HourAverage Quarter Hour
rating

Cume TSL
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Side-by-Side Comparison

DiaryDiary
» Recall can occur
» Diary-keepers write down what 

they listen to
» Mail back the diary after the 

week is complete
» One-week survey (large 

sample)
» Quarterly ratings reports

PPMPPM
» Near-passive measurement 

system
» Meter listens for inaudible 

codes in station signals
» Meter is “docked” each night 

for battery and data
» Longer-term survey (smaller 

“panel”)
» Monthly ratings reports
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Comparing the Sample Sizes
Pittsburgh Metro

PPM30,24022,638Total Days 
Measured

PPM1,080270Daily Persons

Diary1,4773,234Total Persons

Which is 
Bigger?

PPM Total
Persons 6+
July 2009

Diary Total
Persons 12+

Fall 2008
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PittsburghPittsburgh’’s PPM samples PPM sample



14 © 2009 Arbitron Inc.

Pittsburgh Metro Sample
June 2009

1,088Panel Target Size

71.0%Avg Daily In-tab Rate
959Avg Daily In-tab Persons 

Total Persons in Daily Sample

83Avg. Cell-Phone-Only In-Tab
130Installed Cell-Phone-Only Persons

90.5%
1,337
1,477

Monthly In-tab Rate
Monthly In-tab Persons
Monthly Installed Persons
Total Persons in Monthly Sample
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Sample performance by age.
100=exact target reached

*Designated Delivery Index: DDI = (actual/target)*100
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Pittsburgh Market: Which counties 
will PPM measure?
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Pittsburgh’s PPM County Sample
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How do the Pittsburgh carry times 
look?

§Median carry time — 15:22 per day, with 
almost 16:18 of out-of-dock time

§Results are logical and consistent with all 
other PPM markets

§As in other markets there is little difference 
between carry times based on sex or race.
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7:17 AM 7:25 AM 7:24 AM 7:30 AM 7:24 AM 7:42 AM 7:29 AM 7:20 AM 7:17 AM 7:21 AM 7:22 AM

11:07 PM 11:35 PM 11:16 PM 11:18 PM 11:28 PM 11:34 PM 11:22 PM 11:12 PM 11:28 PM 11:02 PM 11:36 PM

LA NYC CHI San Fran Philly Atlanta Houston Seattle DC PHX Pittsburgh

When do panelists dock and undock their 
meters? MALE 6+
Weekday dock and undock times.

Dock 
Time

Undock 
Time

June 2009, Male 6+ weekday by market
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7:18 AM 7:29 AM 7:33 AM 7:37 AM 7:36 AM 7:49 AM 7:35 AM 7:25 AM 7:24 AM 7:27 AM 7:43 AM

10:48 PM 11:26 PM 11:17 PM 11:12 PM 11:16 PM 11:29 PM 11:19 PM 11:06 PM 11:18 PM 10:54 PM 11:32 PM

LA NYC CHI San Fran Philly Atlanta Houston Seattle DC PHX Pittsburgh

When do panelists dock and undock their 
meters? FEMALE 6+
Weekday dock and undock times.

Dock 
Time

Undock 
Time

June 2009, Male 6+ weekday by market
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7:17 AM 7:24 AM 7:18 AM 7:33 AM 7:26 AM 7:41 AM 7:28 AM 7:20 AM 7:18 AM 7:11 AM 7:31 AM

11:13 PM 11:27 PM 11:04 PM 11:15 PM 11:15 PM 11:20 PM 11:08 PM 11:04 PM 11:15 PM 10:53 PM 11:31 PM

LA NYC CHI San Fran Philly Atlanta Houston Seattle DC PHX Pittsburgh

When do panelists dock and undock their 
meters? OTHER 6+
Weekday dock and undock times.

Dock 
Time

Undock 
Time

June 2009, Male 6+ weekday by market
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7:39 AM 7:42 AM 8:04 AM 7:47 AM 7:47 AM 7:54 AM 7:59 AM 7:41 AM 7:26 AM 7:48 AM 8:01 AM

11:51 PM 11:59 PM 11:59 PM 11:42 PM 11:59 PM 11:59 PM 11:59 PM 11:44 PM 11:49 PM 11:30 PM 11:58 PM

LA NYC CHI San Fran Philly Atlanta Houston Seattle DC PHX Pittsburgh

When do panelists dock and undock their 
meters? BLACK 6+
Weekday dock and undock times.

Dock 
Time

Undock 
Time

June 2009, Male 6+ weekday by market
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Who’s Encoding* for PPM?
§§ ABC/DisneyABC/Disney
§§ Broadcast Communications Inc.Broadcast Communications Inc.
§§ Calvary Inc. (KQVCalvary Inc. (KQV--AM)AM)
§§ CBS RadioCBS Radio
§§ Clear Channel RadioClear Channel Radio
§§ Duquesne UniversityDuquesne University
§§ KeymarketKeymarket
§§ Longo Media (WCNSLongo Media (WCNS--AM)AM)
§§ Pittsburgh Community Broadcast Corp. (WYEPPittsburgh Community Broadcast Corp. (WYEP--FM)FM)
§§ RendaRenda Broadcast Corp.Broadcast Corp.
§§ Salem Communications Corp.Salem Communications Corp.
§§ Sheridan Broadcasting CorpSheridan Broadcasting Corp
§§ Steel CitySteel City
§§ WQED Multimedia (WQEDWQED Multimedia (WQED--FM)FM)
§§ West Virginia Radio CorpWest Virginia Radio Corp

*As of July 17, 2009

GREEN = PPM SubscriberGREEN = PPM Subscriber
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Pittsburgh PPM Ratings 
Analysis and Insights

Jon Miller
National PPM Account Manager



29 © 2009 Arbitron Inc.

First PPM Month vs. Last Diary Survey, Mon-Sun 6AM-Mid, Persons 12+
Pittsburgh June 09 PPM data

Cumes are expected to be larger because 
PPM captures more stations per week
Average number of stations listened to

Cume
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PPM captures far more listening 
occasions
Average number of weekly occasions

First PPM Month vs. Last Diary Survey, Mon-Sun 6AM-Mid, Persons 12+
Pittsburgh June 09 PPM data

Cume
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§ Four stations with 700,000+ cume
» 0 in the Diary

§ Another 4 stations with 600,000+ cume
» 0 in the Diary 

§ Another 5 stations with 500,000+ cume
» 0 in the Diary

§ 10 Stations in Pittsburgh reach over 500,000
listeners every week! The Pittsburgh Post-Gazette 
has a weekly circulation of 222,977

Source: PPM, Pittsburgh Metro, June 2009, Mon-Sun 6AM-MID, Persons 6+ vs. Fall 2008 Diary Persons 12+, Weekly Cume

June PPM results - Radio reaches far 
more consumers in Pittsburgh than 
captured by diary.

Cume
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Time Spent Listening is expected to be lower 
because PPM captures much shorter listening 
occasions
Average time spent per tune-in
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Time Spent Listening

Spring 2006 Houston F/41/Black 
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PPM market ratings will likely be lower than 
diary

AQH Ratings
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Changes in market ratings will vary 
compared to diary, and are not the same 
across all markets
Total market ratings declines vs diary

PPM Markets Pre-Currency Months Total market AQH Rating (Full Week) vs
last Diary survey

1%4%9%15%15%29%27%28%
Adults 
25-54

15%10%12%23%12%26%41%23%
Pers
12+

San 
DiegoSeattle

Wash 
DCBostonDallasCHILA

New 
York

AQH Ratings
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Diary to PPM “Conversion”
Same medium, different results

SAME SPEED

• 75 Miles Per Hour

• 120 Kilometers Per Hour

DIFFERENT MEASURE

AQH Ratings
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Schedule delivery will look different in PPM
Seattle Prime 6a-7p Pers 25-54

Diary

PPM

AQH Ratings
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Pittsburgh ratings comparisons.
Total market (12+) ratings by daypart

Pittsburgh AQH Ratings, June 2009 vs. Winter 2009, P12+ Market totals
Note: Same stations are being used for comparison from Diary to PPM
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PPM makes us rethink the 
traditional daypart mix

55Nights

44Weekends

23PM Drive
12Mid-Day
31AM Drive

PPM Diary 
Pittsburgh

Daypart Ranks Diary to PPM

Pittsburgh June 09 PPM vs Winter 09 Diary; Persons 12+; AQH Rating

Daypart Mix
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PPM makes us rethink the traditional 
daypart mix. (Persons 18-34)
Total market ratings by daypart June 2009

PPM Markets June 09 PPM - AQH Rating

44444444Weekend

55555555Evenings

22211212PM Drive

11122121Mid-Day

33333333AM Drive

Pittsb
urghPHLNYDALSFCHIATLLA

Daypart Mix
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PPM makes us rethink the traditional daypart
mix. (Persons 25-54)
Total market ratings by daypart June 2009
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55555555Evenings

22221(t)21(t)2PM Drive

11131(t)11(t)1Mid-Day

33313333AM Drive

Pittsb
urghPHLNYDALSFCHIATLLA

Daypart Mix

PPM Markets June 09 PPM - AQH Rating
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Weekday Hour-by-Hour in 
Top 10 PPM Markets
Monday-Friday, Hour-by-Hour 6AM-Mid
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Pittsburgh weekday radio listening.
Monday-Friday 6AM-MID
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In PPM markets, employed consume far 
more radio than others
Monday-Friday 6AM-7PM
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Pittsburgh June PPM total market ratings 
by employment
Monday-Friday 6a-7p P18+
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Pittsburgh June PPM hour-by-hour by 
employment
Persons 18 +, Mon-Fri 6AM-12MID
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Pittsburgh weekday radio listening.  Employed 
demos consume the most radio.
Monday-Friday 6AM-MID

Employed vs. Nonemployed Listening
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New York DC Seattle LA Dallas San Fran Atlanta Chicago
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PPM shows men consume more radio 
than women
M-F 6a-Mid AQH Rating

PPM, April 2009 data Monday-Friday 6a-Mid

Male vs. Female Listening
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Pittsburgh June PPM total market ratings 
by male/female.
Mon-Sun 6a-Mid
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Detailed listening:  See the impact of 
holidays and seasonality.
2007-2008 Houston Market Ratings
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Detailed listening:  See immediate impact of 
format changes – Christmas Music on WASH-FM 
Washington, DC, December/Holiday 2008
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WASH flips to Holiday 
format on 11/20

Christmas Eve
91,300 AQH Persons

PPM, Washington, DC, Metro; December 2008 and Holiday 2008 Currency Data; Mon-Sun 
6AM-Mid, 
Persons 6+, AQH Persons 

Detailed Listening



54 © 2009 Arbitron Inc.

Detailed listening:  Pirates Baseball
Pirates/Mets Home Game
Thursday, June 4th, 2009 12:35 Start time, Pirates win 11-6 
WPGB-FM, Persons 12+ Mon-Sun 6AM-MID

Source: PPM, Pittsburgh Metro, June 2009, Thursday, June 4, 6AM-MID, Persons 12+, 
Daily Cume 
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Detailed listening:  2009 Stanley Cup Finals
WXDX, Persons 6 +, Mon-Sun 6a-MID
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Source: PPM, Pittsburgh Metro, June 2009, Mon-Sun 6AM-MID, Persons 6+, 
Daily Cume
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Detailed listening:  2009 Stanley Cup Finals
WXYT DETROIT, Persons 6 +, Mon-Sun 6a-MID
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Source: PPM, Detroit Metro, June 2009, Mon-Sun 6AM-MID, Persons 6+, Daily 
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8/14 : July PPM Pre-Currency Data Release

8/4:  Spring 09 Diary Book Releases (last diary report)Jul 09
(6/25-7/22)

Pittsburgh
PPM Rollout Plan

9/11: August PPM Pre-Currency Data Release

Spring 09 Diary Book Still CurrencyAug 09
(7/23-8/19)

10/9: September PPM Currency Release 

Spring 09 Diary Book No Longer CurrencySep 09
(8/20-9/16)

• Only one currency in use at a time 
• Full three month value of Spring 09 Diary book
• Two months of PPM demonstration data prior to Currency
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Training and education resources.
PPM Toolkit
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Explaining the Change in Currency
www.arbitron.com

http://www.arbitron.com
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PPM Passport Training Program 
for Agencies
www.arbitron.com/ppmpassport

§ This complimentary training program 
consists of two prerequisite PPM 
sessions and several advanced sessions

» Prerequisites:
– PPM 101 Overview for Agencies
– Planning & Buying in a PPM World

» Advanced Sessions: Must complete three
– PPM Myth Busters
– Going Beyond Ratings
– PPM Radio & Ethnic Audiences
– Planning with PPM 
– Sports, Events & Promotions
– PPM Software & Data
– Scheduling with PPM RLD Data
– How Reach & Frequency Works

http://www.arbitron.com/ppmpassport
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Pittsburgh PPM Website
www.arbitron.com/ppmpittsburgh

http://www.arbitron.com/ppmpittsburgh
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2009 is the year for electronic 2009 is the year for electronic 
measurement in Pittsburgh.measurement in Pittsburgh.

Jan 2010
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Q&A Session
Presented by:
Dr. Ed Cohen, VP of Research Policy and Communication
Jon Miller, National PPM Account Manager

Arbitron Inc.


