ARBITRON

Market-by-Market Delivery for
Your Network Radio Schedule

The release of
Arbitron's RADAR® 83
in December 2004
marked a major mile-
stone in network radio
ratings. In response to client needs, RADAR for
the first time enabled subscribers to go beyond
national-level data to access network radio
estimates for the individual top 10 DMA®s. This
important enhancement makes RADAR the only
radio ratings service to offer audience-to-cleared-
commercial data at the market level.

Market-by-Market—
Top 100 DMASj&z =

Network Details

Available in PARTS

As a direct result of our commitment to dramatically
increase the sample size upon which RADAR is
based, we have been able to offer even

greater detail:

Top 10 DMAs in
RADAR 83.

& RADAR PARTS

The Value of Market-by-Market Analysis

The ability to look at network radio, market by
market, gives radio networks, advertising agencies
and advertisers the detail they need to determine a
specific market's contribution to the overall national
audience delivery. Media planners and buyers will
find the Market-by-Market Analysis report feature
an invaluable tool to aid with spot fill scheduling.
With market- and network-specific information
accessible through a quick click of a button, plan-
ners and buyers can easily analyze which markets
are underperforming or overachieving, to decide
where spot fills are essential in the schedules
they're planning, building and buying.
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Marketby-Market Analysis Report screen

Market-by-Market Analysis Report—Accessible More to Come...Future Market Rollout

Through RADAR and Easy to Use Stay tuned! Additional markets will roll out
Effective with RADAR 95, the Top 100 individual during 2008.

DMAs are available through the Market-by-Market

Analysis report inside RADAR's PC 2010 applica- For more information on how to make the best
tion. Once you've completed your schedule in Parts, use of RADAR’s Mcrket-by—Market Anolysis
just select the “Market-by-Market Analysis” option feature, contact:

within PC 2010’s Parts program to access the data. Michael Klein

Vice President

RADAR Client Services
(908) 4972430

michael klein@arbitron.com

For each market, you'll be able to evaluate network
radio delivery according to key audience measures,
including:

* Average Audience ¢ Persons Reached
Jeanette Schaller

¢ Average Audience Rating ¢ Population Account Manager

* DMA Rank ¢ Population Share National Radio Services
¢ Frequency * Reach Percentage (2]2) 887-1516
Index jeanette.schaller@arbitron.com

¢ Gross Impressions
¢ Reach Rating

* Reach Share

¢ Gross Impressions Share
¢ Gross Rating Points

* Gross Rating Points Index
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